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“I
AAPA is one of the most 
globally important 
e hibi  ons for the leis re 
in stry  says te en an  
interna  onal sales manager 
at ni ersal pa e  

“ t is e tremely well a  en e  rom all 
over the worl . Being hel  in the  it will o  
course a  ract the ma ority o  a  en ees rom 
the nearby con  nents  but we  n  year on 
year the number o  interna  onal a  en ees 
keeps increasing. 

“ t is  or sure  the interna  onal show that 
has our ocus throughout the year.

ike a lot o  e hibitors in Orlan o  N  
centres its elivery programme aroun  the 
show an  will use its presence at AA A to 
unveil a range o  new pro ucts. “ e are 
showcasing aroun  10 new e ci  ng pro uct 
lines at the AA A show  says Tan. 

“The pro ucts will inclu e a variety o  
vi eo  sensory an  un with water  games. 

e are very e cite  about the new range o  
machines  which buil s upon our successes an  

evelopment o  i eas over the past 20 years.
ith the bene  t o  that two eca es  

e perience  N  eels a ma or tren  or many 
o  the manu acturers at the event will be a 
ocus on e uipping E s an  venues catering 
or amilies. 

“Along with the array o  new pro ucts in the 
various categories  con  nues Tan  “the show 
will be emonstra  ng the massive variety o  
entertainment being evelope  or the whole 
amily or the out o  home  e perience.

More broa ly  Tan sees the con  nuing an  
growing popularity 
o  home 

entertainment  console games an  mobile 
games  o  ering signi  cant compe   on to the 
amusement sector. “Everyone in the coin-op 
in ustry has been a  ecte  by this over the last 

eca e. 
“ ike many in ustries we have ha  to 

reinvent ourselves a li  le an  look at the 
uni ue selling points that we o  er. layers an  
operators s  ll look or appealing pro ucts with 
goo  game play an  rewar s such as  ckets or 
prize re emp  on an  there is s  ll very much 
the appeal rom players to interact with rien s 
an  amilies in a social environment as well 
as receiving instant rewar s like re emp  on 
prizes. 

“This atmosphere is very har  to be 
replicate  in a home environment an  so 
we ocus on these main two aspects when 

esigning our games at N  says Tan.
hich o  the company s recent 

launches then are proving the most 
success ul  “ e are e tremely please  
with the success o  our irate s ook 
series. 

“ e have launche  the one-
player  two-player an  our-player 
machines in the span o  a year-
an -a-hal  an  we are elighte  to 
have announce  that we have sol  
more than 2 000 units globally - a 
massive achievement in such a short 
 me  he con  nues.

“Although we hope  that irate s 
ook was going to be a winner   o not 

think we ever reame  that it woul  be so 
success ul across the whole globe  it is a truly 
interna  onal success or us.

AA A brings together companies 
rom across the leisure in ustry 
– is such an event more 

use ul to N  than an event 
solely ocuse  on coin-op 
amusements  “The leisure 
in ustry is massive an  
overlaps many types o  

i  erent venues. Although 
some o  these types o  
venues may not be our 
primary target market  
many operators that run 
parks might have a small 
sec  on that caters to 
coin-op amusements 
an  there ore at AA A 
we have the 
opportunity to 

meet them; this is 
vitally important to 
N  says Tan.
“ AA A is a ma or 

global pla  orm; 
it has a massive 
oo  all an  is 

there ore an 
important event or any 

manu acturer within the leisure in ustry.
ithin that in ustry  Tan is clear on N  

main markets. “ E s without a oubt  he says. 
“Our primary ocus is on the in oor amusement 
centres an  we esign an  manu acture ust 
the right pro ucts to e uip these centres. 

“Our range o  pro ucts o o  course 
penetrate other segment markets  but nothing 
like in the uan  ty at E s.

Universal appeal


